
Business Card Brief:
Present myself and show my unique selling point through 
business card. It should leave contact details as well as 
impression.  

Solution:
Business card that leaves a futuristic impression 
and communicates interest in technology and digital 
communication by creating illusion of myself in front 
of a touch screen.

Media:
Present myself and show my unique selling point through 
business card. It should leave contact details as well as 
impression.  



Valvona & Crolla Brief:
Valvona & Crolla is Edinburgh based Italian deli, that 
is facing increasing competition from other specialist 
retailers. The aim of the campaign is to bring customers 
to the shop through feeling of Italian authenticity in 
Edinburgh with low budget.

Solution:
To emphasize the freshness and authenticity of 
products of V&C and show the urge of delivery, place 
1 x 1 x 1,5 m size boxes filled with V&C products in the 
streets of Edinburgh and also use the boxes to educate 
people how to cook Italian food to increase the sales.

Media:
Ambient executione in the city centre, office and sleeping 
areas of Edinburgh, buses, bus shelters, in store activities 
and online videos.



Valvona & Crolla



Valvona & Crolla 

delivered from 
italy 

by www.valvonacrolla.co.uk

11 Elm road 

Edinbrugh, EH7 4AA

Music: Italian tunes are played thoughout all 
frames  

Music countinues on a low volume as the chef speaks.

Chef:
“Dear ladies and gentlemen, today I will show how to 
make a perfect lasagne for two really quickly. You will 
need 250g minced beef, 250g jar onion and pasta sauce, 
1 tablespoon olive oil, salt and freshly grounded black 
pepper, 25g butter, 250g jar cheese sauce, 8 lasagna 
sheets, grated parmesan cheese. All these products in 
accurate portions can be found in Valvona & Crolla deli at 
11 Elm Row, Edinburgh. 

Heat the oil in saucepan, add minced beef and fry for 6-8 
minutes stirring occasionally, ad pasta sauce and add sea-
soning to taste. Simmer uncovered for 10 minutes. Heat 
up the cheese sauce in separate pan stirring occasion-
ally. Pre-heat oven to 180C. Place a quarter of the meat 
sauce in the base of ovenproof dish. Arrange half lasagna 
sheets on top. pour over half of the remaining meat sauce 
and half of cheese sauce. Arrange the remaining lasagne 
sheets on top with meat sauce. Spoon over the remaining 
cheese sauce and smooth level. Sprinkle over the grated 
cheese and bake in pre-heated oven for 50-60 minutes.

And that’s it! Quick and tasty lasagne delivered to you 
from Italy! We look forward to seeing you at Valvona & 
Crolla! Take care and enjoy your day! Ciao”

Storyboard:
Title: Italian Recipes
Length: 3 minutes



{ AC/DC }

Rock Radio Brief:
Introduce new radio station that plays all rock genres to 
15 - 54 year old male rock music fans.

Solution:
Take well known Rock songs that have eather “Rock” or  
“Radio” in the lyrics and use them in posters putting in 
a missing word for Rock Radio. 

Media:
48 sheet posters.  



{ Blink 182 }

Rock Radio



{ Queen }

Rock Radio



La Senza Swimwear Brief:
La Senza is well known in underwear sector and wants to 
increase their share in swimwear market with swimwear 
that is stylish, fashionable and fun and makes customer 
feel confident and fabulous.

Solution:
Campaign shows fabulous women in swimwear in a 
worrying holiday situation pointing out that La Senza 
swimwear makes women feel confident and lets them 
worry about something else then how they look.

Media:
Press advertisements and bus sides.

Worry about something else this summer.

S W I M W E A R



La Senza Swimwear

Worry about 
something else this 

summer.

S W I M W E A R

Worry about 
something else this 

summer.

S W I M W E A R



Volkswagen Brief:
Make an advertisement for Volkswagen Beetle focusing on 
the car itself with no borrowed interest and keeping the 
same style as used for Volkswagen Beetle advertisements 
in the 60s.

Solution:
Use minimalist backgroud only showing layout and 
picture of Beetle, leaving copy at the bottom of page 
and using the same font as it was used in the 60s and 
using tag lines that personifies the Beetle.  

Media:
Press advertisements.

    This is not a real copy. Advertising to 
celebrate 60 years for VW Beetle. This is not a 
real copy. Advertising to celebrate 60 years for 
VW Beetle.
    This is not a real copy. Advertising to cele-
brate 60 years for VW Beetle. This is not a real 
copy. Advertising to celebrate 60 years for VW 
Beetle. This is not a real copy. Advertising to 

celebrate 60 years for VW Beetle. This is not a 
real copy. Advertising to celebrate 60 years for 
VW Beetle. This is not a real copy. Advertising 
to celebrate 60 years for VW Beetle. This is not 
a real copy. Advertising to celebrate 60 years 
for VW Beetle. This is not a real copy.
   Advertising to celebrate 60 years for VW 
Beetle. This is not a real copy. Advertising to 

celebrate 60 years for VW Beetle. This is not a 
real copy. Advertising to celebrate 60 years for 
VW Beetle.
   This is not a real copy. Advertising to cele-

brate 60 years for VW Beetle. This 
is not a real copy. Advertising to 
celebrate 60 years for VW Beetle.

Sincerely yours
    This is not a real copy. Advertising to 
celebrate 60 years for VW Beetle. This is not a 
real copy. Advertising to celebrate 60 years for 
VW Beetle.
    This is not a real copy. Advertising to cele-
brate 60 years for VW Beetle. This is not a real 
copy. Advertising to celebrate 60 years for VW 
Beetle. This is not a real copy. Advertising to 

celebrate 60 years for VW Beetle. This is not a 
real copy. Advertising to celebrate 60 years for 
VW Beetle. This is not a real copy. Advertising 
to celebrate 60 years for VW Beetle. This is not 
a real copy. Advertising to celebrate 60 years 
for VW Beetle. This is not a real copy.
   Advertising to celebrate 60 years for VW 
Beetle. This is not a real copy. Advertising to 

celebrate 60 years for VW Beetle. This is not a 
real copy. Advertising to celebrate 60 years for 
VW Beetle.
   This is not a real copy. Advertising to cele-

brate 60 years for VW Beetle. This 
is not a real copy. Advertising to 
celebrate 60 years for VW Beetle.

It’a not a car. It’s a pet.



Charity: Water Brief:
Encourage people to collect donations for Charity: Water 
in their Christmas parties. 

Solution:
Empower people to save lives in developing nations 
through their donations by explaining the issue and 
showing the importance of each donation.

Media:
National press long copy advertisement.



Edinburgh Napier University Brief:
Encourage students to staff and staff to students 
communication via postcards.

Solution:
Two postcards with picture, that can put together and 
illustrate two way communication.

Media:
Postcards distributed in University.

listen

To:

talk



Transport For London Brief:
Make people aware that terrorist attacks can be prevented  
if reporting noticed suspicious behaviour.

Solution:
Educating people about suspicious behaviour and 
making them aware that they might have a vital piece 
of information.

Media:
Bus shelters, cross track posters, ticket offices. 

Help us complete the picture
If you see anything suspicious please contact 

a member of staff or call 0800789321

Someone who is about to 
commit a terrorist attack is under 
a high pressue. Shaking hads, 
sweating and trembling 
are signs to look for.

0800789321

Help us see the full picture
If you see anything suspicious please contact 

a member of staff or call 0800789321

Help us complete the picture
If you see anything suspicious please contact 

a member of staff or call 0800789321

Someone who is about to 
commit a terrorist attack 
is under high pressure. 
Shaking hads, sweating 
and trembling are signs 
to look 
for.

0800789321

Help us see the full picture
If you see anything suspicious please contact 

a member of staff or call 0800789321

Help us complete the picture
If you see anything suspicious please contact 

a member of staff or call 0800789321

To plan terror attacs Obser-
vation and surveillance and 
information about security 
arrangements is required.



Transport For London

Help us complete the picture
If you see anything suspicious call the anti-terrorist 
hotline on 0800 789 321



Transport For London

Help us complete the picture
To plan terror attacs certain information is required. If you see anyone analysing security arrangements, 
taking photos or any other kind of suspitious behaviour, please inform a member of staff or call

0800 789 321



Scottish Ambulance Service Brief:
Deter people from drinking too much at the onset of the 
Christmas party season, so that the Scottish Ambulance 
Service can focus on more “genuine” patients.

Solution:
Viral online video in a form of movie trailer that is 
connected to Facebook and imports facebook friends’ 
information (profile picture and name) into the video. 
The viewer and his / her friends have roles at the 
movie trailer.

Media:
Viral online video that imports facebook friends’ 
information (profile picture and name) into the video.  

 ‘Coming out this December’

 ‘They save lives every day.’
 ER corridor sound (phones ringing, people talking).

 ‘Coming out this December.’ ER corridor with busy staff and patient. Text with the names of friends, that 
are selected via Facebook previous to the movie apear.

-Supar: SAS
-A movie produced by Marta Vilkancaite.
-Staring: Jordan Laird, Jean Brannigan, Stewart McGowan, Jonathan Strand-
berg, Melodie Jacquinod, Silka Weidlich and Brian  Williams. 

Living room with young adults drinking alcohol while sitting on the sofa. 
Behind the sofa, we can see a wall with 6 picture frames. The Facebook 
profile pictures of Jonathan Strandberg, Brian Williams, Silka Weidlich, Stewart 
McGowan, Jean Brannigan, Melodie Jacquinod appear in the frames.   

 ‘Running Up That Hill’ by Placebo and Kate Bush starts



Scottish Ambulance Service

Car crashing

 ‘Car accident on 
the M8...’. 

 ‘Brian, call an ambulance!’  

View of the front of a car with focus on the young female driver. Her face 
starts showing panic as the car crashes. She is propelled towards the 
wheel and back against the seat. 

Living room floor. One of the young people is unconscious against the wall 
and held by a female friend. The female friend is asking for help.

View of the front of an ambulance with focus on the driver and colleague 
while they talk.  We cannot see their face but know there are a man and 
a woman. We can read their badges which contain Marta Vilkancaite and 
Jordan Laird.   

 ‘We have an uncon-
scious man at 7 High Street. Go there before 

the car accident on the M8.’
 ‘But what about the car crash?’ 
 ‘I just hope we make it on time.’ 

 ‘Running Up That Hill’ by Placebo and Kate Bush 
 It doesn’t hurt me. You wanna feel 

how it feels?

‘Running Up That Hill’ by Placebo and Kate Bush.

 You wanna know, know that it 
doesn’t hurt me?

Front view of the crashed car with focus on the driver that is injured. Fo-
cus on her face as she slowly passes out while we can hear the lyrics ‘It 
doesn’t hurt me. You wanna feel how it feels. You wanna know, know that it 
doesn’t hurt me.’ The young woman tries to reach her phone on the pas-
senger seat which is flashing. 

Focus on the bag and the phone in between blood and broken glass. The 
Facebook profile picture of Person 7 appears as well as ‘Jean is calling.’

Super:‘Help us be on time for everyone. Drink responsibly.’

 ‘Help us be on time for everyone’



To Be Continued . . .


